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A long track record within global forestry.
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Consumers around the globe get more environmentally conscious, their concerns are rapidly growing, and we are all 
aware of that. Most of us wants to do the right thing, but sustainability is a complexmatter.

SCAwanted to know what consumersaround the world think.

What are their perceptionson how we manage our forests and our resources? 

So they asked Opticom International Research & Consulting to find out!
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What do they know about fiber-based products and environmental certifications? 

Do they even perceivefiber-based products as renewable and recycable?



Consumer scope
Å Overall purpose:

Å To investigate consumer attitude towards the 
environment and forest industry including:

Å Attitudes towards eco-friendliness and influences 
on their purchasing behaviour

Å Awareness and perception of sustainability terms 
and the impact of different materials 

Å Knowledge about the impact of the forest industry

Å Attitudes, awareness and importance of 
certifications 

Å How and with whom:

Å 1560 web surveys with consumers in the UK, 
Germany, France, Sweden, Spain and the US (New 
York state only)

Å Distribution spread across demographic age groups 
and gender per country

Å When: 

Å January 2019

Å Up-dated in May 2019 with survey among 
consumers in China
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32%

6%
33%

27%

2%

Household
Single

Single parent
with child(ren)

Married/living
with a partner

Married/living
with a partner
child(ren)
Multi generation
household

(256 resp.) 
NY state only

(250 resp.) 

(262 resp.) 

(259 resp.) 

(262 resp.) 

(253 resp.) 

30%

27%

32%

11%

EducationSecondary school
/ High school or
lower

Vocational /
Technical / Other
adult education

University degree
/ Graduate
degree

Post Graduate /
Masters or higher
degree

49%51%

Gender

Male

Female

22%

26%
21%

18%

13%

Age
18-30 years

31-40 years

41-50 years

51-60 years

61 years and
older

54%

24%

22%

Residence

Urban

Suburban

Rural

n=1560

Demographics



Key findings and main results
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43%of consumers consider environmental impact of own behaviour

n=1560
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35%take into account their environmental responsibility when making purchases

But only 22%actually refuse to purchase items or services that are not environmentally sustainable



©2019 Opticom International Research AB. All rights reserved. SCA Global Sustainability Survey 2019

0%

10%

20%

30%

40%

50%

60%

Climate
change

Usage of
plastic

Air
pollution

Over the past 12 months 66%of consumers 
say that their concern for environmental 
issues has increased

n=1560
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Climate change and Usage of plastic are 
topics that cause the most concern
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Deforestationstill high on top of 
mind for consumers
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72% of respondents feel that 
plastic has a negative impact on 
the environment ςonly 16% for 
paper packaging!

54% have refrained from 
purchasing a product or service 
that was not environmentally 
friendly at some point

And of those who have refrained, 70%of 
those times were due to plastic packaging 

n=1560
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Compared to 7% refrained from paper-
based packaging!



©2019 Opticom International Research AB. All rights reserved. SCA Global Sustainability Survey 201911

35% of respondents do not
think that paper / packaging is 
ŀ έǊŜƴŜǿŀōƭŜέ ƳŀǘŜǊƛŀƭ

n=1560

29% of respondents think that 
ǿƻƻŘ ƛǎ ŀ έŦƻǎǎƛƭ-ōŀǎŜŘέ ƳŀǘŜǊƛŀƭ

72% of respondents think that 
ǇƭŀǎǘƛŎ ƛǎ ŀ έǊŜŎȅŎƭŀōƭŜέ ƳŀǘŜǊƛŀƭ



55% of respondents 
would like to see 
renewable fiber-based 
materials such as 
cardboard and paper 
replace materials such as 
plastics and metals
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27%ǿŜǊŜ ŦŀƳƛƭƛŀǊ ǿƛǘƘ ǘƘŜ ǘŜǊƳ έǾƛǊƎƛƴ ŦƛōŜǊέ

42%ǿŜǊŜ ŦŀƳƛƭƛŀǊ ǿƛǘƘ ǘƘŜ ǘŜǊƳ έǊŜŎȅŎƭŜŘ ŦƛōŜǊέ

Virgin fibre; 
13%

Recycled fibres; 
59%

No difference; 
27%

59%ǘƘƻǳƎƘǘ ǘƘŀǘ έwŜŎȅŎƭŜŘ ŦƛōŜǊǎέ 
were more environmentally friendly / 
ǎǳǎǘŀƛƴŀōƭŜ ǘƘŀƴ έ±ƛǊƎƛƴ ŦƛōǊŜέ
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Only 31%of respondents think 
that the European forest industry 
operates in a sustainable and 
responsible way

49%believe that 
forests cover less 
than 20% of Europe

66% thought European forests 
are currently at their lowest 
levels in 20 years 

38%

39%

40%

41%

42%

1990 2010 2015

Europe & NA
Source: FAO, UN, 2017

n=1560
14

A further third were 
unable to answer the 
question at all

Food and Agriculture Organization
Percentage of forest coverage in US and Europe


