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A long track record within global forestry.
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VWe offer global research, consulting and communication services.
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Consumers around the globe get mawrvironmentally conscioustheir concerns are rapidiyrowing, and we are all
plexmatter.
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SCAwvanted to know whatonsumersaround the world think.

What are theirperceptionson how we manage our forests and our resources?

What do theyknow about fiberbased products and environmental certifications?

Do they everperceivefiber-based products as renewable aretycabl@
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Consumer scope

A Overall purpose

A To investigate consumer attitude towards the
environment and forest industry including:

A Attitudes towards ecdriendliness and influences
on their purchasindpehaviour

A Awareness and perception of sustainability terms
and the impact of different materials

A Knowledge about the impact of the forest industry
A Attitudes, awareness and importance of ii

certifications
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A How and with whom

A 1560 web surveys with consumers in the UK,
Germany, France, Sweden, Spain and the US (New
York state only)

A Distribution spread across demographic age groups
and gender per country

A When:
A January 2019

A Up-dated in May 2019 with survey among
consumers in China
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Demographics

H Single

Household

m Single parent
with child(ren)

m Married/living
with a partner

= Married/living
with a partner

child(ren)
Multi generation

household

m Secondary school  Education
/ High school or

lower

m Vocational /
Technical / Othe
adult education

1 University degrg
/ Graduate
degree

Post Graduate /
Masters or higher
degree

©2019 Opticom International Research AB. All rights reserved.

Gender 4 I
QU

(253 resp.)
m Male
N LA
= Female 74 >\V
(250 resp.)
Residence

m Urban
H Suburban

Rural

(262 resp.)

m 18-30 years

m 31-40 years

@ (262 resp.)

(256 resp.)
NY state only

SCA Global Sustainability Survey 201¢
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m41-50 years
m51-60 years

61 years and
older




‘...\-m.w ‘mﬂﬂ:\ .,
,vw_ ,umr. (IR

(A5 108 ke

e
N N

Opticom &

.orll.l‘
< DA - i —

e M
e vt -

Key findings and main results
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43%o0f consumers consider environmental impact of own behaviour
35%take into account their environmental responsibility when making purchases

But only22%actually refuse to purchase items or services that are not environmentally sustainable

©2019 Opticom International Research AB. All rights reserved. SCA Global Sustainability Survey 201¢
n=1560




60%
Over the past 12 month&86%o0f consumers

say that their concern for environmental
Issues has increased 40% ——
30% ——— e I

50% ——

Climate changendUsage of plastiare 0 By
st cor 1 10% —— . Bl

Air
pollution
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54%have %refrained frm

yurcnasing a prodt

And of those who have refrainedQ%of
those times were due tplastic packaging

Compared to 7% refrained frqrﬁ\?per ;
based packaging! Mper
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35%o0f respondents dmot
think that paper / packaging is
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29%o0f respondents think that
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72%0f respondents think that
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55%o0f respondents
would like to see
renewable fiberbased
materials such as
cardboard and paper
replace materials such as
plastics and metals
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Virgin fibre
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Recycled fibres
59%
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Only31%o0f respondents think
that the European forest industry
operates Iin a sustainable and
responsible way

Afurther third were
unable to answer the
guestion at all

49%believe that
forests cover less
than 20% of Europe

66%thought European forests
are currently at their lowest
levels in 20 years
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Food and Agriculture Organization
Percentage of forest coverage in US and Europe

1990 2010 2015



